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THE MAILING DATE OF THIS COMMUNICATION. 

- Extensions of time may be available under the provisions of 37 CFR 1.136(a). In no event, however, may a reply be timely filed 
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2a)[X] This action is FINAL. 2b)D This action is non-final. 
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Applicant may not request that any objection to the drawing(s) be held in abeyance. See 37 CFR 1.85(a). 
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DETAILED ACTION 

1 . Claims 1 -55 have been examined. 

Response to Amendment 

2. The Amendment filed on 10/7/04 is insufficient to overcome the Gerace reference. 

Claim Rejections - 35 USC §102 
The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form the 
basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public use or on 
sale in this country, more than one year prior to the date of application for patent in the United States. 

3. Claims 1-9, 1 1-21, 23-33, 35-47, 49-52, 54, and 55 are rejected under 35 U.S.C. 102(b) 
as being anticipated by Gerace (5,848,396). 

Claim 1,13, 25, 39: Gerace discloses a system, method, medium, software product for 
presenting marketing content on a web page, the system comprising: 

(a) a marketing page element, said marketing page element providing storage for data items 
(Fig. 2; Fig. 3a); 

(b) a web page connected to said marketing page element for presenting said data items (Fig. 
2; Fig. 3a), and 

(c) a marketing content selection system connected to said marketing page element, wherein 
said marketing content selection system is adapted to select said data items to be stored in said 
marketing page element (Fig. 2; Fig. 3a; col 5, lines 54-63; col 7, lines 24-37; col 5, lines 40-53; 
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Fig. 4a; col 4, lines 23-29; col 16, lines 41-47; col 17, lines 1-5; col 4, lines 39-45; col 16, lines 
55-67). 

Additionally, Gerace discloses a marketing page element placed on the web page and that 
these components are for placing on a web page (col 1, lines 30-45; col 1, lines 60-65; col 6, 
lines 45-52; col 17, lines 60-67; col 20, lines 10-20; col 16, lines 36-55; col 14, lines 25-35; col 
2, lines 24-30; col 4, lines 25-30;). 

Gerace discloses design of a webpage and marketing strategy for determining marketing 
content (col 5, lines 19-24; col 20, lines 10-20; col 12, lines 21-56; col 18, lines 10-26). 

Claim 2, 14, 26, 40: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 1, 13, 25, 39, and further 
discloses that said marketing page element comprises a plurality of marketing page element 
items, and wherein at least one data item stored in said marketing page element is connected to 
one of said plurality of marketing page element items (Fig. 4a; col 4, lines 23-29; col 16, lines 
41-47; col 17, lines 1-5; col 16, lines 24-29). 

Claim 3, 15, 27, 41: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 2, 14, 26, 40, and further 
discloses that said web page comprises a plurality of web page elements, wherein each of said 
web page elements is connected to a marketing page element item of said plurality of marketing 
page element items, and wherein each of said web page elements is used to present a data item 
connected to said marketing page element item (Fig. 3a; col 5, lines 54-63; col 7, lines 24-37). 

Claim 4, 16, 28, 42: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 1, 13, 25, 39, and further 
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discloses that said marketing content selection system is adapted to determine data items for 
storage in said marketing page element in accordance with a marketing strategy (col 12, lines 21- 
42; col 13, lines 10-20). 

Claim 5, 1 7, 29, 43: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 4, 16, 28, 42, and further 
discloses that the marketing content selection system determines data items to be stored in said 
marketing page element based on information available to said marketing content selection 
system pertaining to the person viewing the web page (Fig. 3b; col 4, lines 20-35). 

Additionally, Gerace further discloses taking the information currently displayed on the 
web page into account (col 16, lines 36-55; col 14, lines 25-35; col 10, line 64-col 1 1, line 5). 

Gerace further discloses determining marketing content based on a combination of 
information displayed on the webpage and information available pertaining to the person 
viewing the web page (col 16, lines 36-55; col 14, lines 25-35; col 10, line 64-col 11, line 5; col 
2, lines 30-35). 

Claim 6, 18, 30, 44: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 1, 13, 25, 39, and further 
discloses a marketing content retrieval system connected to said marketing page element, said 
marketing content retrieval system adapted to provide said data items to said marketing page 
element for storage in said marketing page element (Fig. 2; Fig. 3a; col 5, lines 54-63; col 7, 
lines 24-37). 

Claim 7, 19, 31, 45: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 6, 18, 30, 44, and further 
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discloses that the marketing content retrieval system comprises a first source of data items, 
wherein data items are retrieved from said first source of data items for subsequent storage in 
said marketing page element, said first source of data items comprising at least one of the 
following: a database, a data stream, a storage device, a memory device (Fig. 2; Fig. 3a; col 3, 
lines 54-62; col 3, lines 39-42). 

Claim 8, 20, 32, 46: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 7, 19, 31, 45, and further 
discloses that each data item in said first source of data items comprises one of the following: 
text, an image, an audio file, a video file, a movie, a document, a hyperlink, an animation, an 
object capable of accepting input, an object capable of presenting output (col 1, lines 31-44). 

Claim 9, 21, 33, 47: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 8, 20, 32, 46, and further 
discloses that the marketing content retrieval system is further adapted to provide at least one 
data item to said marketing page element from a pre-determined second source of data items in 
the event that at least one data item to be stored in said marketing page element as determined by 
the marketing content selection system cannot be retrieved from the first source of data items 
(col 16, lines 55-67; ). 

Claim 1 1, 23, 35, 49: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 1, 13, 25, 39, and further 
discloses that the marketing content selection system comprises at least one of the following 
components: a rules processing engine, a table, a collaborative filtering engine, a selection 
program (col 16, lines 37-48; col 3, lines 56-61). 
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Claim 12, 24, 36, 50: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 3, 15, 27, 41, further comprising 
at least one of the following: 

(i) a first set of tools for making modifications to the manner in which the marketing content 
selection system determines the data items to be stored in said marketing page element, wherein 
the modifications can be effected without changing either the layout of said web page elements 
on said web page or said data items (col 1 1, lines 24-36; col 1 1, lines 45-56); 

(ii) a second set of tools for making modifications to said data items, wherein the 
modifications can be effected without changing either the layout of said web page elements on 
said web page or the manner in which the marketing content selection system determines the 
data items to be stored in said marketing page element (col 11, lines 50-55; col 20, lines 13-15; 
col 6, lines 31-35); and 

(iii) a third set of tools for making modifications to the layout of said web page elements on 
said web page, wherein the modifications can be effected without changing either said data items 
or the manner in which the marketing content selection system determines the data items to be 
stored in said marketing page element (col 6, lines 31-40; col 17, lines 1-5). 

Claim 37: Gerace discloses a computer program comprising computer program code 
means adapted to perform all the steps of claim 13 when said program is run on a computer (Fig. 
1; col 3, lines 50-62). 

Claim 38: Gerace discloses a computer program as claimed in claim 37 embodied on a 
computer readable medium (col 3, lines 55-62). 

Claim 51: Gerace discloses a computer program product comprising: 
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a computer-readable signal-bearing medium (col 16, lines 55-60; col 36, lines 49-58; col 3, lines 
45-62); 

means in said medium for accomplishing the method of any of claims 13 to 24. 

Claim 52: Gerace discloses the product of claim 51 wherein said medium is a recordable 
data storage medium (col 3, lines 55-62). 

Claim 54: Gerace discloses the product of claim 53 wherein said signal is a transmission 
over a network (Fig. 1; col 3, lines 50-54). 

Claim 55: Gerace discloses the product of claim 54 wherein said network is the Internet 
(Fig. 1; col 3, lines 50-54). 

Claim Rejections - 35 USC § 103 

The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

4. Claims 10, 22, 34, 48 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Gerace (5,848,396) in view of Petty (6,342,907). • 

Claim 10, 22, 34, 48: Gerace discloses the system, method, medium, software product for 
presenting marketing content on a web page as claimed in claim 1, 13, 25, 39. 

Gerace further discloses the utilization of Java and other formats (col 13, lines 51-55) and 
the utilization of web pages and servers (col 3, lines 54-58; col 1, lines 29-45). 

Gerace does not explicitly disclose the utilization of Data Bean or a Java Server Page. 
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However, Petty implies the utilization of Java Server Pages and discloses the utilization 
of Data Bean (col 5, lines 20-25; col 9, line 65-col 10, line 3). 

Therefore, it would have been obvious to one having ordinary skill in the art at the time 
the invention was made to add Java Server Pages and Petty' s Data Beans to Gerace's utilization 
of Java, servers, the Internet, and webpages. One would have been motivated to do this in order 
to provide greater architecture flexibility and platform independence. 

5. Claim 53 is rejected under 35 U.S.C. 103(a) as being unpatentable over Gerace 
(5,848,396). 

Claim 53: Gerace discloses the product of claim 51. 

Gerace does not explicitly disclose that said medium is a modulated carrier signal. 

However, Gerace discloses the utilization of networks, the Internet, transmissions, 
satellite, radio, and FM radio (col 16, lines 55-60; col 36, lines 49-58; col 3, lines 45-62) and the 
display of information along with radio or television transmissions (col 36, lines 49-58). 

Therefore, it would have been obvious to one having ordinary skill in the art at the time 
the invention was made to add Gerace's utilization of satellite and radio to Gerace's utilization of 
networks. One would have been motivated to do this in order to provide the flexibility of a 
wireless manner of data transmission. 

Response to Arguments 

6. Applicant's arguments with respect to claims 1-55 have been considered but are not found 
persuasive. 
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Examiner further notes that it is the Applicant's claims as stated in the Applicant's claims 
that are being rejected with the prior art. 

Examiner notes that while specific references were made to the prior art, it is actually 
also the prior art in its entirety and the combination of the prior art in its entirety that is being 
referred to. 

Please also note that the additional citations added below have also been added to the 
rejection above. 

On page 1 8-19 of the Applicant's amendment dated 10/7/04, Applicant presents several 
statements of features that the Applicant states are not disclosed in Gerace. 

Gerace discloses a marketing page element placed on the web page and that these 
components are for placing on a web page (col 1, lines 30-45; col 1, lines 60-65; col 6, lines 45- 
52; col 1 7, lines 60-67; col 20, lines 10-20; col 16, lines 36-55; col 14, lines 25-35; col 2, lines 
24-30; col 4, lines 25-30;). 

Gerace discloses design of a webpage and marketing strategy for determining marketing 
content (col 5, lines 19-24; col 20, lines 10-20; col 12, lines 21-56; col 18, lines 10-26). 

On page 20 of the Applicant's amendment dated 10/7/04, Applicant states, "However, 
nowhere does Gerace teach that the information currently displayed on the web page is taken 
into account". 

However, Gerace discloses taking the information currently displayed on the web page 
into account (col 16, lines 36-55; col 14, lines 25-35; col 10, line 64-col 1 1, line 5). 
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Conclusion 

THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1 136(a) will be calculated from the mailing date of the advisory action. In no event, 
however, will the statutory period for reply expire later than SIX MONTHS from the mailing 
date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Arthur Duran whose telephone number is (703)305-4687. The 
examiner can normally be reached on Mon- Fri, 7:30-4:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Eric Stamber can be reached on (703)305-8469. The fax phone number for the 
organization where this application or proceeding is assigned is 703-872-9306. 
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Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). 
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